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What is OCABR?

A Office of Consumer Affairs and Business Regulation
AExecutive branch agency ¢
Interests in the marketplace, providing information

and guidance on consumer issues such as:
dAut omobil e oLemon Lawo arbi't

0 Identity theft and data security
dTenantsod6 rights and responsi
0 Massachusetts DaNot-Call List

Consumer advocacy and education
RegulationA Treating consumers fairly
Maintaining fair & competitive marketplace

Better businesses. Smarter consumers.



What is Project Credit Smarts?

A Community outreach to educate students on
credit-related Issues

A An effort to help students make smarter
decisions about managing debt, making
purchases, and protecting assets from
identity theft.

A Knowledge sharing on establishing good
credit and repairing damaged credit

Better businesses. Smarter consumers.
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What a difference aword makes

Credit cardi Can use to buy things and pay for them
over time. Will owe an additional percentage of what
you spent (interest) and sometimes an annual fee.

Charge cardi Must pay your balance in full when you get
your regular statement.

Debit cardi Allows access to the money in a checking or
savings account electronically to make purchases.

Better businesses. Smarter consumers.
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Facts about credit cards
and college students

A 200,000 students live in Boston, most away from
home for the first time

A Students present great marketing opportunities for
credit card companies

A Most college students are firstime credit card
holders with little or no prior experience with credit
related issues

A Collectively, Bostorarea students have $533
million in credit card debt

Better businesses. Smarter consumers.
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More facts about credit cards

and college students

A 38% of students chose their first credit
card through a mail offer

A On average, studentslouble the amount
of credit card debt they have by the time
they graduate

A Only 8% of students in the Northeast have
$0 balance on credit cards

dergraduat e SBetter businesses. Smartercofsurers. (
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Students with credit cards

A 84% of undergrads have at least one credit card, an
iIncrease of 5% since 2005

A 50% of undergrads haveat least 4 credit cards, a
14% increase from 2005

A Average credit cardlebt per student:$3,173, an
Increase of nearly 50% since 2005

A More than 20% of undergrads carry balances of
$3,000 or more

A 19% of all graduating seniors carry balances of
$7,000 or more

Source: Sallie Mae, fAHow Undergraduate St udBettesbusmesseseSmarte? consumers, 0 C
Nellie Mae, AUndergraduate Students and Credit Cards in 2004: A

Analysis of Usage Rates and Trendso (2005)
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What happens whe

A Bad credit history

d Things impacted:
AJob prospects
AThe ability to rent an apartment
AFuture loans are jeopardized
AFuture car purchases affected

A Higher interest rate
A Late fees, penalties

Better businesses. Smarter consumers.



Why a Credit Card\y“

Can Be a Good Idea

A Available for emergencies
0 Necessary lastminute travel
0 Expensive car repairs

A Allows you to start building a good
credit history

A Earn cardbased rewards
doCash back, 6 poi nts, n

Better businesses. Smarter consumers.
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Before you get a card
Dbonot fall for sales t a

Ike free gifts or instant discounts

Donot grab every card o
Donot accept cards you
s there an annual or monthly fee?

s there a payment grace period?

A What fees and interest rates apply?

A Are there any fringe benefits to the card?

Better businesses. Smarter consumers.
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