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What We Talk About When We Talk 
About Health 

 

• How do you know when you are healthy?   
– List 3 indicators 

 

• How can your organization/program/business 
contribute to the health of others? 
– List 3 possible contributions 



Nuestras Raíces 



Celebrating Agri-Culture 

• Community 
development 
organization 

• 11 community gardens 
• 2 youth gardens 
• Over 100 families 

gardening in Holyoke 
• 30 acre urban farm, 

producing cultural crops 
• Youth program 

 



2012 Research Project to Support 
Gardeners 

• Collaboration with Food Justice and Policy Class, 
Stockbridge School of Agriculture, 
UMASS/Amherst, led by two graduate public 
policy students 

• 8 gardeners interviewed at 5 different gardens 
• The interviews conducted in Spanish and English  
• An oral consent was read to the participants by 

the Garden Coordinator before each interview. 
• Presentation of testimony and recommended 

reporting tools to gardeners and organization 



Purpose of the Research Collaboration 

• Support gardeners to 
determine whether and 
how  to measure garden 
production 
 

• Gather story and 
testimony  
 

• Design reporting 
tools/methods 
 



Findings: Value of Urban Gardens 

Connections 
• Keeping tradition with the 

past 
• Connection to the future 
Individual fulfillment 
• Recreation 
• Therapy 
Community building 
• Cooperation 
• Sharing 
• Sense of belonging 
• Community pride 

 



Connection with the past and future 

• “When we grew up, my father, he grew 
everything we ate.” 

• “When they see this, everybody says that it is 
Puerto Rico and everybody is delighted.” 

• “I remember, the first time when the kids came 
here. They came and collected the vegetables. … I 
almost cried. I see those little guys walking, one 
behind the other. I almost cried. I enjoy when I see 
them here. Today in the street, it’s bad.” 

 



Individual fulfillment 

• "I feel like I am in another world, in a clean 
world… and made of nature”  

• “I spend all of my time here. Eight days a week. 
Only seven but I say eight. Every day, every single 
day.”    

• “I love it because this really is a therapy for me”. 

• “You get rid of the sad things. You get involved” 

• “You feel peace, and it is helpful for your mind” 

 



Cooperation, community, sharing 

• “If someone needs help, we help them. It is 
about the unity that we have. We help each 
other here.” 

 

• “We do it with love, because the things that 
you don’t do with love, do not progress. We do 
it with love so it can progress.” 

 



Pride 

• “People are proud of 
this [garden]” 

 

•  “When they see this in 
the community… they 
feel like this belongs to 
them. It belongs to the 
whole community.” 

 

 



Quantitative Value of Production 

• “A lot, a lot, a lot, a lot, 
a lot, a lot!” 

 

 

• “From every lot many 
people benefit” 

 

 





Somerville Mobile Farmers’ Market 
(2014) 

• Founded in 2011 
• Managed by Shape Up 

Somerville and Groundwork 
Somerville 
– 3 locations/2 days 

• Has always accepted 
SNAP/EBT 
– Produce sold wholesale 
– Residents of housing 

developments receive 50% 
discount [no documentation 
required] 

• 2014 Season 
– $14,254 SNAP/EBT sales 

[including match] 
 



Food Access 

• “…this was around the time that [the] Star 
Market had closed on Broadway, so there was 
this gap in access to food in that neighborhood.  
So we were talking…about how to [help] people 
to get to markets and to get to farmers’ markets, 
and there were all these barriers that were 
coming up, like transportation, affordability…And 
then one of the youth…said “Why don’t we just 
bring the produce directly to the people here in 
the housing development?”  And so that’s how it 
got started.” (Interview 08). 
 
 
 



Evaluating the SMFM: Methods 

• Interviews 

• Attendance Counts 

• Sales Data 

• Dot Surveys 

• Open ended questions 

 



Evaluating the SMFM: Findings 

 

 

• 52 unique groups/day purchase produce a the 
market 
– 60% living in housing development 
– Many recent immigrants 

• More SNAP/EBT sales at the SMFM than the other 
two Somerville Farmers’ Markets combined  
– 61% SNAP/EBT sales at Farmers’ Markets in Somerville 

are at the SMFM 
• 81% of of customers surveyed at the Mystic Market 

reported that the market helps them – or their 
children –   eat more fruits and vegetables. 
 
 

 



Challenges at the SMFM 

 

• Increase diversity of 
products 

 

• Consider demand for 
non-local foods 

 



Meeting the Challenges in 2015 



FQHC-Urban 
Farming Non- 

Profit 
Partnership 

 
 

2014 Report 



Farm Based Wellness 

18 week program: farming, nutrition education,  
Cooking and farm share with recipes 

Referred by clinic physicians  

Two or more diet related chronic disease 
risk factors 

200 % poverty level:  
2014 study group: 68 families/340 individuals 









Partnership Expansion 

• Connecticut Mental Health Center (2015 
Pilot) 

• Adults with SMI; Diabetic/Pre Diabetic; Food 
Insecure; Spanish speaking 

• Integration of Farm Based Wellness into 
“Recovery” model of mental health care 

• New Haven Land Trust: Graduates acquire 
community garden plot to manage; continuing 
stewardship by NHF staff 



Using Community Benefits to Improve 
Healthy Food Access in Massachusetts 

(HCWH Report 2015) 
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