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Designing Effective Printed Material

Here is a recipe for developing more effective communications materials at a reasonable cost.  By following these suggestions you can improve the look and usefulness or printed information. This fact sheet provides tips on increasing the impact printed materials will have on a variety of audiences with a stake in the success of your program.

Start With A Theme

Develop a “concept” or “theme” to unify your message and appearance; everything you print should reinforce your theme. Be sure to consider how materials will be distributed, so they are designed in such a way to facilitate their distribution. And do not forget your targets: who / what / where is the target?

Examples:

“Recycling is Easy! ( A Little Effort a Big Difference)

“Don’t Trash It!” (Trashcan themes…borrow Oscar the Grouch)

“Raynham Recycles!” (Patriotic theme…images of historic landmarks)

“Encore!” (Musical theme… “Play it again, Sam”… “Music to my ears”)

“re•cy•cle (re-si’kel)” (Dictionary theme… “To use again”… “To extract useful materials from”… “To preserve a landfill”)

“Recycling Pays (Show financial benefit to community)

Observe The  “Rule Of Threes”
Convey only three primary messages. Research shows that when readers reach the forth and fifth messages, their recollection of the first message starts to fade. So do not try to do too much. Stick with the most important items.

Write The Text…Then Cut It In Half
Writing a brochure is like going backpacking – each word is like an extra pound in your pack. Carry only what you absolutely need or your message will be dragged down and lost.

Copywriting tips:

The best copywriters use emotional, specific and concrete language to paint “word pictures.” Use personal pronouns (I, we, us, our, your…) so people can relate personally to your messages. 

Use analogies to express relationships:  “Throwing cans in the landfill is like flushing money down the toilet.”

Express quantities in physical terms: “Worcester recycled enough plastic milk jugs last year to fill the Centrum to the balcony!”
Select Your Images

Images actually speak thousands of words. Photos (close-ups of people doing things, not posed), maps, icons, or logos may all convey ideas more quickly than words. Those images can become the identifiers for your program. Be careful, however, when using cartoons – they are very subjective.

Want a tip? Many professional designers will take on your design project for free because they support community recycling. If not ask a high-end designer for referrals to a colleague who might do it for free, or check with an art instructor at a local college to see if they might take it on or supervise a student design project.

Go To A Professional Designer

Design software is effective and inexpensive. Do not assume, however, that buying fancy design or publishing software turns you into a designer or layout artist. Talent and training make a huge difference in the finished product, so let a professional designer arrange your messages and images for you.

Choose Fonts, Colors, Folds, And Paper From Your Designer’s Recommendations

Each of these elements is important. Do not leave them to chance. Give your designer feedback on what you think works best, and why. Avoid limiting the palate of colors or folds because of cost – the cost of printing depends more on the amount of press time the printer has to devote to your print job, not the range of colors - printers with multi-color presses need only one pass to print a multicolor job. And an interesting off-center fold costs exactly the same as a traditional barrel fold.

( Please note:  The state’s purchasing office, Operational Services Division (OSD) has issued a statewide design and printing contract (#1650A) for use by municipalities and state entities.  Using the state contract allows state agencies, authorities, colleges and municipalities to select solid waste and recycling hauling services from a list of qualified state vendors. The paper work of reviewing and selecting vendors is already done for entities using the state contract. More information is available from the OSD web site at: http://www.mass.gov/osd/enviro/products.htm.
Bring Camera Ready Artwork (Disk Or Color Separations) To Your Printer

Never let a printer make design decisions for you unless they have in-house design artists whose work you have seen. Bring the printer a computer disk or color separations to avoid problems, and insist on seeing a printers’ proof or blue line.  If you are not satisfied with the outcome, have the printer do the job over (even a good printer sometimes makes mistakes).  Demand high quality and you will get it. 

Waste Reduction Materials Available on the Web
Massachusetts Department of Environmental Protection (www.mass.gov/dep/recycle). The DEP provides a variety of written fact sheets and guidance materials for consumers, municipalities, and businesses.  Consult their recycling home page for examples of effective print materials.

Minnesota Reduce Waste Campaign (MN Office of Environmental Assistance) (http://www.moea.state.mn.us/campaign/index.html).  The Minnesota “Reduce Waste If not you, who?” campaign provides consumer focused, effective printed material on waste reduction programs for the home, school and office.

California Integrated Waste Management Board (CA IWMB) (http://www.ciwmb.ca.gov/BizWaste/FactSheets/). The CA IWMB provides a variety of fact sheets for business audiences that are good models for developing effective print materials. 
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