Q: With such a low participation rate for 2+ family homes that aren't owner occupied in EN+, are there lessons learned from the HOME MPG pilot that would be useful in applying to EN+ program going forward to address split incentives?
A: Home MPG focused primarily on single family homes and was not designed with renters in mind.  Consequently, although it’s possible that some Home MPG participants were renters, it is difficult to apply lessons learned from Home MPG to renter-specific issues, including the split incentive issue.   

Q: Can Green Community grant money be used for outreach costs?
A: While not specifically tied to the Efficient Neighborhoods+ program, Green Communities grant funds have been awarded to help several designated Green Communities get the word out about Mass Save to their residents and to provide gap funding for utility-sponsored energy efficiency programs in general.  


Q: What are next steps for the EN+ program?  Will you be inviting another round of communities to participate?
A: Right now, there are no specific plans to continue the EN+ as it existed in the past.  The Energy Efficiency Advisory Council (EEAC) is currently in the process of planning for energy efficiency funding for 2016-2018 and trying to determine the best strategies for deploying efficiency during that time. The purpose of this webinar was to offer an example of how Energy Efficiency Program Administrators (“PAs” include Investor Owned Utility Companies and the Cape Light Compact) have managed a particular challenge by leveraging community-based strategies. Municipalities that have ideas about ways to leverage their community in energy efficiency efforts can contact their Green Communities Regional Coordinator for referral to the appropriate representatives at your area’s PA. 


Q: How were the towns or CBGs determined for the EN program roll-out? Were all that fit the income requirements targeted?
A; The original purpose of EN+ was to target energy efficiency services to middle income residential customers by community.  Using the evaluation process described in the presentation, EE program administrators identified census blocks with a high percentage of the targeted income level (60-120% AMI).  Individual companies then used a variety of criteria to determine which of the qualifying areas were used.  Examples of criteria included lower concentration of low (under 60% AMI) income customers or multifamily (5+ units) customers, previous EE program participation, and availability of community groups to assist in on-the-ground outreach. Please refer to the slide deck for more specific information.
