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Training Goals 

• To discuss consumer rights and 
responsibilities 

• To identify methods of protecting identity 
• To identify methods of protecting personal 
finances 

• To identify regulations and regulatory 
agencies that protect consumers 
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Consumer Rights and Responsibilities 

• Consumers are protected by a system of state and federal 
laws. This system of regulations is called codified rights. 

• Consumers have responsibilities within those rights. 
•  The concept of consumer rights was articulated by 

President Kennedy in 1960. 
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Consumers have the right to: Consumers have the following responsibilities: 
Safety Protection from products and services which are 

hazardous to their health. 
Use the product safely, follow safety instructions, remain 
alert for and informed about future warning related to 
products and services. 

Information Have information that ensures all product and 
service statements are accurate and truthful. 

Read, analyze and use information about the products. 

Choice A wide selection of goods and services at fair 
prices. 

Choose carefully.  (“Let the buyer beware”) 

To Be Heard A voice in the creation of laws and the 
development of goods and services. 

Express concerns to those who are in the position to 
provide help. 

Redress Request money or other benefits as fair 
compensation for a company’s mistake. (Both 
compensatory and punitive.) 

Make the effort to seek compensation for wrongs. 

Education Have access to programs and information that 
help make better buying decisions. 

Learn about the change nature of products – consumer 
education is a lifelong responsibility. 

A Healthy Environment Live and work in an environment that does not 
damage their health. 

Make choices that minimize the environmental impact of 
their purchase on others. 

To Have Basic Needs  
Met 

Fundamental right of access to food, water and 
shelter. 

Consumer sustainably, so as not to prevent others from 
meeting their own needs. 
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How Codified Rights  
Lead to Responsibilities  

 
You have the right 

to have your 
financial and 

medical information 
kept private. 

You have the 
responsibility about 
how and to whom 

you make your 
information known. 

Source:  State of California Consumer Rights and Responsibilities Fact Sheet 
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How Codified Rights  
Lead to Responsibilities  

 
You have the right to 

appropriate 
compensation if you 
are injured or your 

property is damaged. 

You have the 
responsibility to carry 

appropriate 
insurance. 

Source:  State of California Consumer Rights and Responsibilities Fact Sheet 
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How Codified Rights  
Lead to Responsibilities  

 
You have the right to 
one free credit report 

from each of the 
three credit reporting 
agencies annually. 

You have the 
responsibility to 

order the reports. 
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How Codified Rights  
Lead to Responsibilities  

 
You have the right 
to have accurate 

information 
reported in your 

credit file. 

You have the 
responsibility to 

review your credit 
reports and get any 

errors corrected. 
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Protecting Identity 
• Elements of personal identity 

•  Name 
•  Birthday 
•  Social Security Number 
•  Mother's  maiden name 
•  Medical ID information 
In combination with  

 your address 
 place of birth 

9 

Protecting identity 
• Do not carry your social security card with you unless 

necessary 
• Do not give out your social security number unless there 

is a good reason 
•  Employment 
•  Bank account 
•  Credit applications 
•  Housing 

• Only present your medical card to providers 
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Identity theft  
•  The fraudulent acquisition and use of a person's private 

identifying information without permission, usually for 
financial gain. 

•  Typical situation: Use of stolen or “borrowed” personal 
information to obtain housing, credit or employment 

• Resolution involves reporting the theft  
•  To the credit bureaus 
•  To the FTC 
•  To the local police department 
•  To creditors or medical providers   
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Protecting personal finances 
• Only take credit cards that you will use for the day in your 

wallet 
•  Leave personal information in a secure location 

•  Locked files 
•  Safe 
•  Encrypted/Password protected on your computer 
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Protecting Personal Finances: Online 
• Do not save id and password for online banking and credit 

websites 
• Do not open/respond to email from people that you do not 

know or do business with 
• Only perform personal banking functions on secure WIFI 

networks 
• When using a public computer, delete your session 

information before signing off 
• Schedule computer maintenance 

•  Backup 
•  Virus Scan 
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Protecting Personal Finances: Online 
• Do not share personal information over the internet 
• Do not over share on social networking sites 
• Be selective on how you use location services with 

smartphone apps 
• Cell phones are subject to viruses. If your phone is 

behaving differently, contact your internet provider 
• Consider a separate email address for consumer sites 
•  Try using 1 credit card for online purposes. It limits your 

exposure to potential fraud 
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Protecting Personal Finances: Phone 
• Register for the Do Not Call Registry 1-888-382-1222 

(TTY: 1-866-290-4326) from the phone number you want 
to register 

•  If you have caller id, do not answer phone calls from 
unidentified callers. If it is important, the caller will leave a 
message 

• Do not give out personal information or credit card 
information to people who call you 

• Do not agree to give donations to organizations who 
contact you by phone. If you are interested in the charity, 
ask them to send information by mail for your review 
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Protecting Personal Finances: Mail 
•  Limit unsolicited credit applications by Opting out of future 

mailings 
• Shred unwanted credit card applications 
• Do not cash unexpected checks received in the mail 
• Pick up mail as soon as possible to minimize opportunities 

for theft  
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Protecting Personal Finances 
• Beware of Predatory Products 

•  Payday Lending 
•  Pension/annuity advances 
•  Rent to Own 
•  Tax refund advances 
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Consumer Protection - Massachusetts 

Office of 
Consumer 
Affairs and 
Business 

Regulations 

Division of 
Banks 

Department of 
Telecommunications 

and Cable Division of 
Professional 

Licensure 
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Division of 
Insurance Division of 

Standards 
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Consumer Protection - Massachusetts 
Attorney General’s Office 
• Accepts complaints from consumers 

•  Housing issues such as foreclosure, mortgage loan applications, 
loan modification 

•  Auto and retail sales 
•  Utilities 
•  Incomplete home repair 
•  Scams 

•  Credit repair 
•  Time shares 
•  Travel clubs 
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Consumer Protection-Federal 
Regulator Landscape 

Regulator Responsibility 

Federal Deposit Insurance Corp 
(FDIC) 

Examines financial institution for safety 
and soundness, consumer protection 

Federal Trade Commission 
(FTC) 

Enforces federal laws that protect 
consumers 

Federal Reserve Bank System 
(FRBS) 

Supervise and regulate banks, set 
monetary policy. 

Office of the Comptroller of the 
Currency (OCC) 

Charter, regulate and supervise national 
banks and federal savings associations 

Office of Thrift Supervision (OTS) Regulates savings and loan holding 
companies 

National Credit Union Administration 
(NCUA) 

Regulates, supervises and charters 
federal credit unions 

Treasury Ensures national financial security 
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Consumer Protection – Federal 
Consumer Financial Protection Bureau  

CFPB 

FDIC  

FTC 

FRBS 

OCC OTS 

NCUA 

Treasury 
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Oversight authority to make sure consumer financial markets work; 
instead of consumer protection being spread across 7 agencies, it will 
be concentrated in one. 

Resources 
• www.cfpb.gov - Consumer Financial Protection Bureau 
• www.ftc.gov/consumer - Federal Trade Commission 
• www.mass.gov/ocabr- MA Office of Consumer Affairs and 

Business Regulation 
• www.mass.gov/ago - MA Attorney General’s Office 
• www.mymoney.gov - My Money 
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Questions? 

23 


