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The Bottom Line Of Green
Is Black

Tedd Saunders
President, EcoLogical Solutions Inc.
Chief Environmental Officer,
The Saunders Hotel Group
Co-Owner, The Lenox Hotel and
Comfort Inn & Suites Boston/Airport

June 9, 2009
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“The era of procrastination, of half-
measures, of delays, Is coming to Its
close. In its place we are entering a
period of consequences.”

- Winston Churchill



Our World at Risk

By far the most terrifying fim
you will ever see.

A GLOBAL
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Why Does Greening Hotels Matter?

The hotel industry is

the 4t most intensive

energy user in the US
Business Sector

Commercial buildings:

 Produce 38% of all
carbon dioxide emissions

» Consume 40% of total
energy consumption

» Use of all electricity




EcolLogical Solutions Clients:
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http://www.newhavensuites.com/

Solutions, Inc.

) Greerting Business and the Bottom Line O u r A p p ro aC h

(‘) Ecological

Phase 1

Comprehensive Walk-Through:
Management

— Water Conservation

— Waste Management

— Indoor Air Quality

— Purchasing

— Implementation



( W Ecological

Soluuons ln(

% Our Strategles

Create Environmental Incentive Program
Build an Eco System
Facilitate Green Team Meetings

Advise on Utility Incentives and Rebates

and Target Areas for
Improvement

Training for Staff and Guest Awareness
Create Eco-Promotional Materials & Marketing



With ELS’ Guidance, Saunders Hotel
Group Has Led The US Marketplace

Credited with pioneering urban
ecotourism since 1989 - bringing
It out of the jungle and into the
mainstream urban market.

SHG has received international
recognition for the most innovative
and comprehensive environmental

management programs in
hospitality.

What began at one SHG property,
20 years ago, has evolved into an
unprecedented environmental
campaign that has created huge ripple
effects throughout the entire global
lodging industry.




("D Saunders Hotel Group

BOSTON, MASSACHUSETTS
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(]TD Saunders

Hotel Group
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EcoLogical Solutions is best known for orchestrating
these industry leading programs:

The Lenox Hotel  The Comfort Inn & Suites

SLEE AL Y

‘.'"'I" » ‘ ™~ ‘jr‘

At 109 years old, one Chosen as The Environmental
of the first 20 Energy Showcase for Choice Hotel
Star rated hotels In International’s 5,000 +

the country! property chain!



Proven Benefits of Comprehensive
Green Business Actions

Enhanced loyalty & goodwill from guests and the community
People feel better about supporting companies that share their values

Improved morale & productivity of employees, who share these values
When team members are happy it’s easy making guests happy

Increased visibility as a leading company versus your competition
Strengthens market differentiation & a unique selling proposition

Reduced operating costs through waste reduction and efficiency measures
Reinvesting these dollars - strengthens the company & creates jobs



8-9%
. O operating cost decreases
o *
2 uilding value increases
7 5/0 huildi lue |
o *
» return on mnvestment lmproves
YA - -
o by
= occupancy ratio imcreases
3.9% -

O * *
3A) rent ratio increases

* Source: MeGraw-Hill Construction, Key Trends in the European and U.S. Construction Marketplace SmartMarket Report, 2008
*= Source; McGraw-Hill Construction, Greening of Corporate America SmartMarkst Report, 2007
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A Seachange In The Hotel Industry
Is Happening Now!

« 100s & 100s Energy Star & Green Seal hotels
« 15 Statewide Hotel certification programs
 AH&LA New National Guidelines

« 50+ LEED EB (Existing Building) Hotels

 Marriott, Choice, Hilton, Starwood, Wyndham....
Company-wide Env Rollouts

» BestGreenHotels.com, IStayGreen.com
* Orbitz, Expedia, Travelocity... Green Hotel Listings...



Powerful Customer
Commitment

TIA (The Travel Industry Of America) --
54% more likely to patronize hotels that
practice environmental responsibility

Orbitz -- 67% of Americans place
importance on eco-friendliness of a
destination

Travelocity -- 80% willing to spend more
on an eco-friendly destination

Environment as a socially responsible issue -
85% of consumers have a more positive image of a
company that supports causes they care about

- Cone Roper Study



Guests Love SHG’s Environmental
|_eadership!

Subject: My stay at your hotel

Dear Ms. D’ Argenis,
| stayed at the The Comfort Inn & Suites in Boston near the Airport last week.
| was truly impressed and wanted to make sure that you knew that.

A little while after arriving | noticed something that sent my respect for your organization
skyrocketing — your commitment to the environment.

| noticed subtle but direct signage encouraging patrons to conserve water by remembering to
turn it off quickly when washing hands and brushing teeth. Later | noticed the environmental
walking tour, the gas-alternative powered vans and other efforts.

Between the staff service and the environmental commitments, | will make sure that when
my plans have me flying through Logan, | will stay there again.

Congratulations on a job well done!
Becky

Becky Leyser, Dean of Students
Starr King School



Groups Request Environmental
Performance!

GREEN HOTEL SURVEY Page 1 of 1

ESTEE LAUDER Exit this survey >>
GREEMN HOTEL SURVEY

1. PROPERTY CONTACT INFORMATION

Environmental and "Green” issues are becoming a higher priority at Estee

Lauder Companies. Your participation and response to this survey is appeciated
and will be considered in our hotel RFP reviews.

# This gquestion reguiras an answer.
1. Please complete the following information:

Property Name: |>-: |
Contact Person:  |x |

Property |>.: |
Address:

City/State/Zip:  [x

|
Phone: » |
E-Mail: x |
Number of [« |
Guestrooms:



Ceres Companies

Ceres is the largest coalition of investors, environmental and public
interest organizations in North America

\
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http://www.ceres.org/NETCOMMUNITY/Page.aspx?pid=553&srcid=705

CERES™ GREEN HOTEL INITIATIVE:

BEST PRACTICE SURVEY

As an environmentally aware organization, we look for environmental commitment from our
vendors. Accordingly, when making hotel selections for our employees and/or meetings,
we apply environmental criteria to our decision making.

The following survey is intended to provide a thumbnail sketch of your property’s environmental
management practices to help us in our procurement process.

This survey was designed by a team of leading professionals from the private and public sector,and
coordinated by the Coalition for Environmentally Responsible Economies (CERES).

Please complete the attached Best Practice Survey and transfer all scores to the Summary
Score Sheet at end of document. Return completed survey and the Summary Score sheet to:

Name: Organization:

Fax: ()

*PLEASE ALSO FAX COMPLETED SURVEY AND SCORE SHEET TO CERES: 617-267-5400
ATTN: Beth Ginsberg



So, What’s A Green Hotel?

State-of-the-art heat pumps quietly provide

customized climate control for real guest comfort. super-Insulated windows ensure a
- — comfortable and quiet room.

L Eid
. \ High quality low-flow toflet,
Low-VOCpaints and natural Some of the 4,800 energy-efficient compact / LA i 4 showerhead and faucet
cleaners protect IAQ. fluorescent bulbs installed throughout the hotels. | W\ | ' (in bathrooms).

The Union of Concerned Scientists’ Consumers Guide
and The Bottom
Line of Green is Black.

Eco-Broch ure detalling The Lenox’s Industry-
leading environmental efforts raise guest

A dedicated Eco-Channel
runs environmental videos.

THE LENOX

BACK BAY BOSTON

s
ot

‘WILDLIF!

ENERGY STAR
PARTNER

A member of The Saunders Hotel Group




Eco-Room Checks

Spot checker name|s]: kevin mike

Norwood Hampton Inn Eco Check Report

Jate[s) OF Inspection

02-16-03

Outside Temperature[s]:

34

iELPFLUL TIPS FOR COMPLETING THIS REPORT:
Thiz checklist zan be completed over several days by more than one person. IF there are multiple room checkers please include all names and dates of eco checks.
Answer all questions with "y" for yes or an "n" for no, unless asked for a temperature.
Rooms far the Eco Check should be rotated and not repeated until all rooms have been checked.
Hallwayz and Lobby/Ereakfast thermostats should be et to 75 in the summer and 71in the winter.
Unoccupied rooms should be set to 75 degrees in the summer and 62 degrees in the winter.

FRoom Filters should be Fairly clean. IF you nokice they are pretty dirky toovery dirky, please notify Engineering to puk it on their rotation list.
Pleaze make sure all eco plaques and stickers are in good shape and look nice. Let Engineering or Housekeeping know if they need to be replaced.
Please enter complete room check [with feedback from all checkers] onto computer and email to Laurie Coyle bwice per month.

uestroom

Room #s: [FPick 2 Per FI) 12 5 212 220 325 32E 425 126 534 h3E E24 E2G
Thermostat on ldle or OFF Y 4 4 4 4 4 Y 4 4 4 L) L)
Fan set to “Auto”™ [Not On) Y Y Y Y Y Y 4 4 4 4 Y Y
Actual Boom Temp ER ED E4 ED ED EE EE B3 B EE =E] EE
Sheet Card([s] in place 4 4 4 4 4 4 4 4 4 4 4 4
Room's Air Filter ¢lean 4 4 Y Y Y 4 4 4 4 4 4 4
Eco Channel functioning n ™ n n n n n n n n n n
Eco Brochure displayed n n n n n n n n n n n n
Eco Bookmark visible n m n n 1] n n n n n n n
CFLs [all in & Functioning] 4 I 1 4 I Y 4 4 4 4 4 4
In Room Hecycling In Place n n n n n n n n n n n n
Refrigerator Temp set to low ] ] ] ] ] ] 4 4 4 4 4 4
Amenity Plaque [option for
single package amenities] n n n n n n n n n n n n
Towel card in place n n n n n n n n n n n n
Eco-plagques up
[Energy.Water,Recycling] n n n n n n n n n n n n
Dispenser Sticker[s] on n n n n n n n n n n n n
No Drips [Sink. Shower, Toilet) ] ] ] ] | | 4 [ 4 4 4 4
Low Flow Sink Aerator in place ] ] ] ] ] ] 4 4 4 4 4 4
Night Light In place 4 4 ) ) ) ) 4 4 4 4 4 4
Room Smells Clean [ 4 4 4 4 4 4 4 4 4 4 4
| I =4 kre T [ R —




Our pioneering innovations are creating ripple
effects across the entire hotel industry

¥ 1t hotel anywhere to use amenity dispensers
In guestrooms, eliminating millions of 1 oz.
bottles each year.

H()TFLS Tu RN (;RFF\ T() GOLD

“Daven by ronmesty o0 nd ¢ et dhe maed,
nn:(l\lli»lnx\'.~u|:°'.'4n-‘.l:‘-n| Tohe Binton™s cheg ¢ hotels, The

% 15t hotel company in the world to endorse . ey o

the Ceres Principles along with Nike, Bank of L
America, and Timberland... The Best of Boston s L“.‘ZL’?:' s

Boston Magazme

¥ 15t hotels in the US to offer guests a towel
and sheet reuse program.

NSy Trine V¢
agaizst the plaser

¥ 15t hotels in the world to offset 100% of the
carbon from all of our electricity.

¥ Helped spearhead Ceres’ Green Hotel
Initiative with Fortune 500 companies

Ehe New Hork Times

Business: Making a Dmerenoe

llc'hnu, Guests, and The Iluul

* Represented the USA for Prince Of Wales’ b }‘_,‘fj,}},g,'. L
International Hotel Environment Initiative
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Superior
Environmental

Management

Based on successful programs with
numerous clients, ELS orchestrates all
key components for an impactful
environmental management program

Numerous studies demonstrate that
strategic energy management can reduce
costs 30% or more

There is a 400% variation in energy use

intensity of buildings. (Variation that is
not explained by building age, technology
hours, size, or climate.)

Ecological
Solutions, Inc.

) Greening Business and the Bottom Line

( Make Commitment )

L4

Assess Performance
& Set Goals

Create _
Action Plan |

Re-Assess

Implement
Action Plan

Evaluate |
Progress

Recognize
Achievements




Energy Management

« Monthly Energy Reports
- Detailing usage & cost per occupied room

* Energy Efficiency Opportunities
— Lighting
— HVAC (PM, VSDs)
— Lighting Controls
— Operational Audits

** www.usgbc.org



Water Conservation &
Water Quality Measures

~ « Water saving bathroom fixtures eliminate
hundreds of thousands of gallons annually.

« Waterless urinals at The Lenox alone save
270,000

4 = Air-cooled equipment (ice machines, etc) save

+  millions of gallons of water

T Improving water quality: Pool systems create
sparkling water & minimize the use of chlorine.

« Laundry system disinfect linens with almost no
hot water or toxic chemicals.

« We’re eliminating bottled water in Lenox
guestrooms & offering free, filtered water




Water Conservation

» ldentify and recommend fitting and
fixture upgrades

 Evaluate water usage for efficiency:
— Cooling tower, landscape, laundry...

* The Lenox saves 1,744,231 gallons

of drinkable water annually

= Cost Savings: water, sewer and the
gas to heat water

** www.usgbc.org



Waste Reduction and Recycling

= Team Members Recycle:

= paper, cardboard, cans and bottles (of
course)

= toner cartridges, batteries, computers,
CFL bulbs

= We also sort food waste for composting -- |

= Use of amenity dispensers instead of
490,000 small plastic bottles.

"No waste and good taste"
- NBC Nightly News

= Eco Chic Weekend Package




Responsible Purchasing

= Renewable energy from wind farms .
purchased to offset Climate Change  _
impact of hotels’ electricity usage S

= Purchase Products in Bulk

= Eliminates unnecessary waste from
individually sized, disposable packaging.
Ex: Bath amenities, Condiments, Cleaning
products

» Philips GreenCap fluorescent tubes
contain less mercury and other dangerous
materials.

= Buying Post-consumer recycled paper
and printer cartridges save trees, water,
energy and landfill space

= Purchasing of locally produced products
to reduce truck and shipping exhaust



http://images.google.com/imgres?imgurl=http://www.clubheinz.com/_images/linkPict_10_pump.jpg&imgrefurl=http://www.clubheinz.com/products_pgs/HeinzKetchup.aspx&h=100&w=98&sz=2&hl=en&start=2&tbnid=0WXXD1eI_TWt1M:&tbnh=82&tbnw=80&prev=/images?q=bulk+ketchup&gbv=2&hl=en

Waste Management

 Recycling reduces hauling fee costs

 Assess operations for potential waste
reduction

— Retail

— Offices

— Guestrooms

— Food & Beverage

— Ongoing Consumables

* www.usgbc.org



Indoor (& Outdoor) Air Quality

Review Product Inventory:
Identify Opportunities To
Eliminate Toxicity & Improve
Guest Comfort & Health

= Ongoing Operations

= Renovations

CI&S vans run on alternative
fuels:

-reducing Carbon Dioxide
emissions by 16% & Carbon
Monoxide by 66%

Both Lenox limos are hybrids



. . (] (] o ’
“On environmental issues, American Hotel Association’s

this corporation has given all Environmental Hotel of The
businesses a path to follow.” Year 92 °97 °02

4.
R

The World’s Only Urban

American
Hotel & Lodging
Association

President George H. Bush’s
Environment & Conservation

Gold Medal

H (A1 @\ Hotel on Conde Nast
\ Gty Traveler’s Green List
o , \ GREEN LIST /
British Airways’ Tourism
for Tomorrow Winner :
—_— “Pleasing Guests and
BRITISH AIRWAYS The Planet.”
Elhe New Pork Emes

“A luxury hotel that accommodates

e the environment.”
NIGHTL)

2 ‘ { Green Globe’s First Award of
ENERGY STAR ol m Distinction in USA

BRIAN W

PARTNER

Energy Star Partner
of The Year




OUR ENVIROMMENTAL
COMMITMENT

We have not inkerited the earth from our ancestors,
wee are merely borrowing it from our children.

MATIWVE AMERICAN SAYING

All of us at The Lenox are taking actlon to make the world
a healthier, safer place for everyone. 43 a third generation
family business we want to demonsirate that socally
responsible compantes can *do well by doing good.”

O ploneering environmental efforts since 1989, along with
a coordinated campalgn at our sster property, the Comfort
Inn & Suites BostonsAdrport are recognized as industry leading.
To demonstrate our ongolng commitment to fuiure genera-
tloms, we pledge that we will contnue to:

= Take action wherever possible 1o conserve energy and
wrater, reduce waste, eliminate toxins and educate our guests,
vendors and employees about environmental concemns.

= Inmtroduce quality products and services which are safer

for our visttors, nelghbors, fellow workers and the
environment.

= paintain the high standards {such as A4 AR wegeee) and
warm service for which we have become internationally
recognized.

“whe must all protect the natural resources that we rely upon
g0 heavily for our health and well-belng. Working together
w can all make a difference and leave our children a planet
that will heal and flourish.

k| » ."'.l -
iz j\b' V Cor '
- i e 1
gindees - e Tl
JefErey G. Saunders Daniel Donabue Tedd Saunders
Presidend & CEQ Gemerol Monager o Deme, By VP
S Holit Grog The Lenar Rt etal AR

THE SAUNMDERS FAMILY
APPROACH

*Preserving The Past, Protecting The Future” ™

Our family has been
preserving and restoring
Baoston landmarks for over half a century.
In 1963, we confirmed
our commitment to conservation
when we first restored this
historic property, rather than demolish it.

Today, we realize even more
the value of not only preserving our
hotels” unique heritage, but our natural
resources as well. We are truly proud of
The Lenox's pioneering environmental program
and pledge to contimue to set an example,
not just for the hospitality industry,
but for businesses of all kinds

Por more information on:
Room Reservations, call A00-225-T&74
Groups, Meetings and Socdal Bvents, call 617-421-492046
our BEnvironmental Bfforts, call 617-861-2005
#* Check out our Boo Channel on your guest room TV %

THE LEMCX HOTEL IN BOSTOMN'S BACH BAY
61 EXETER STREET AT BOYLSTON EBOSTCON Ma& O2115-2E8%
ACOLCENT TO THE COFLEY SqQuaRt "T" StaThan
™ BI T.EIEEIED »uxB1T.2ZET. 1227 www.lsmoxhobal.com

' Trimed co %1% pan coonmmer 1ecyehd papen wiik oy baned inke

DON'T YOU AND
YOUR FAMILY
DESERVE A SAFER,
HEALTHIER WORLD?

“In the final analys’, onr mesd basic awmon Tink
is that we all infabil this small planet.
We all breathe the same air
We all cherish owr children 5 fieture.
And we are all morsal.”

Jobin F. Hannady

THE LENOX




“Never doubt that a small group of
thoughtful, committed citizens can
change the world; indeed, it’s the

only thing that ever has.”
~Margaret Mead







Innovations = Savings at SHG

Sample savings from The Saunders Hotel Group’s innovative
environmental programs at The Lenox and The Comfort Inn &

Suites Boston/Airport

Recognized for their pioneering efforts over almost two decades,
Saunders Hotel Group was selected as Energy Star Partner of
The Year in 2005 from 7,000 entries nationally. .

Here are some stats on a few of their 90 eco Initiatives:

“Vendor Misers” installed on all vending machines keep drinks cold
24/7 but enable that equipment to save 67% of the typical energy
used.

Exit signs throughout the hotels have also been retrofitted with LED
(Light Emitting Diode) upgrades that use a fraction of the energy and
last for 25 years. - And no fear of burned out bulbs in an emergency.



Eneroy Efficient Light Bulbs

As part of thewr industry leading environmental efforts since 1989, SHG has retrofitted almost all of their hotels’
lighting with high quality, energy efficient bulbs. In addition to the 2,800 guest room bulbs that have been
upgraded to compact fluorescents, lighting throughout public spaces, employee areas and the building exteriors
have been retrofitted as well. A total of more than 4,800 compact fluorescent bulbs have heen mstalled
throughout the hotels.

These bulbs give off the same quantity and quality of light, but only use only L4t of the energy and last up to §
times longer than typical incandescents. Using these efficient bulbs throughout the hotels has saved 1,350 208
kilowatt hours per year. At 12.5 cents per kilowatt hour this equals $168,776. in reduced energy costs.

In addition, labor savings from not having the Engineers constantly changing burned out bulbs (hundreds
of hours per vear eliminated at $20 per hour) also creates huge savings. In addition,

=HG has been purchasing special Plullips Alto Green Cap fluorescent TH tubes. These bulbs have significantly
less mercury in them than standard fluorescent tubes and can be disposed of safely without jeopardizing
groundwater or the emissions from incinerators.

savings of 64 watts per bulb (reduced wattage from 90w to 26w) creates a total of 179 2 kilowatt hours saved,
Multinlied by 5 hours per day (estimated averazge daily use in suestrooms) x 365 days x annual occupancy) for a
total savings of 228 928 leilowatt hours per year. Times §.15/ kwh = 34,339 in energy savings




The remaining 2,000 bulbs are tn public areas and are on 24-hours a day. The annual energy savings from having
replaced these lights with fluorescents 15 1,121,280 kilowatt hours per vear. 64 watts are saved per bulb (from 90
to 26 watts) z 2,000 bulbs 2 24 hours x 363 days, all divided by 1,000 to convert watts into kilowatts.

Energy Management

The Comfort Inn & Suites Boston/Airport also has a state-of-the-art, energy management system (EMS) in all of
itz guestrootms. Each ENS has a programmable thermostat and infrared motion detectors that are used to control
heating, ventilation and atr-condittoning (HV AC) The energy management systems increase guest comfort by
providing customized climate control for each guestroom, as well as dramatically reducing energy consumption
A trigger switch onthe door activates the infrared sensor. By recognizing when the rooms are empty, these

Energy Management Systems are estimated to reduce energy consumption 33% annually for heating and cooling
the buldings.

Linen Eeuse

oHG s properties were the first hotels i the T3, to implement a linen/towel reuse program.

All of these properties offer a linen reuse option to multiple night guests. Two cards are provided for guests to
indicate whether or not they would like to use their sheets and for towels for a second night. Approzimately 80%
of guests staying multiple nights choose to reuse their linens. An average room produces 10 Ibs of laundry and at
full sccupancy the hotels save over 762 gallons of water per day, as well as the associated energy costs. This
savings calculates to 194,691 gallons conserved each year

The average stay at The Comfort Inn & Suites Boston/Airport property 13 one night, therefore the opportunity for
guests to take advantage of the linen reuse option 13 quite dininished versus a typical city hotel, extended stay or
resott.



Anaverage of 10 Ibs of laundry 13 generated per room. 10 Ihs x 363 rooms generates 2 630 pounds of laundry. If
35% of guests choose linen-reuse, then 1,270 pounds of laundry are elininated from the washing cycle per day
Each load of laundry at The Lenox consists of 50 pounds of linen, and consumes 30 gallons of water. By saving

1,270 pounds of linen from the washing machines, the hotels save 254 loads (1,270 divided by 50) and therefore

62 gallons (254 = 30) of water (and it's associated water and sewer costs) per day at full occupancy.

Ozone Laundry System

The laundry ozone systems at The Comfort Inn & Suites Boston/Awport eliminates the need for and cost of hot

water and chlorine in our day-to-day towel and sheet washing An injection system adds ozone directly to laundry
water, cleating and disinfecting the linens as they are washed. The ozone washing systems also reduce the

amoutt of energy needed to dry linens because of a longer spin cycle.
Amenity dispensers

The Saunders Hotel Group of Boston was the first hotel company in the world to use custom designed refillable
amenity dispensers in its guest bathrooms. Attractive refillable amenity dispensers are tn place at The Comfort
Inn & Suites BostonfLirport. These dispensers are estimated to eliminate the use and disposal of over 220,000
individual, one-cunce plastic amenity bottles each year

Using the purchasing and disposal savings generated by the use of the dispensers, SHiz 15 able to reinvest some of
those dollars into even higher quality amentties that guests love. The hotels have also produced an eco plagque for

every bathrootn, which informs guests about the product quality mprovements and environmental benefits.



Pool Cleaning System

oH(G s Comfort Inn & Suttes Boston/Airport utilizes an 1onizing pool treatment system to provide crystal clear
water that 15 safer for switnmers and the environment. Most pool cleatung systems use halogens such as chlorine
atd bromine to destroy dirt, bacteria and viruses in the pool. However, chlorine use 15 believed to create
carcinogenic and toxic chemical by-products. Long-term exposure to these compounds has been hinked to cancer,
severe allergic reactions, immunological dysfunction, birth defects and other atlments. In recent studies chlorine
15 seen to be one of the main causes behind an astounding surge in childhood asthma. Bromine 15 also highly
cotrostve - damnaging eves, lungs, skin, and reproductive organs as well as causing more severe symptotms.

The 1onizing pool treatment systemn in place at the Comfort Inn & Suites Boston/ Awrport cleans the pool without
the hazards of chlorine, and reduces the usage of bromine by more than 93%. Iomzer technology dates back to
the Middle Ages, when copper and silver coins were placed in water barrels to keep the water fresh. Today's
onizer systems work by passing a low voltage current through a patr of electrodes made of copper or silver alloy.
The atoms on the outside of the electrodes become positive 1ons, releasing small amournt of copper and silver into
the water as the electrodes are gradually eroded away. The charged copper and stlver 1ons disrupt the enzymatic
process of single cell orgamsms and microbes, causing them to starve for lack of nutrients. Additionally, these
1ons are the best-known method for killing algae, since some algae can resist even the strongest doses of chlorine
atd bromine.

This 1onizing system has a two-year payback gained from replacing the daily chemical use with the electrodes.
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1. Energy report

- Hectricity Year End: total ozl down 5%, per room down 12%, cost per room ap 5%,
total costup 14%

- Gas Year End: total thermns vup 3%, therms per toomm down 5.5%%, cost per room doan
3%, total cost

- Deeupancy increased 9% this wear owver last wear,

- Energy 3tar Portfolio is being updated on Febmary 235 — will apply to extended stay
properties. Will need to update with trae mambers after the upgrade.

2. Mew initiatives begunfcompleted

- Installed timers o each of the floors i roomm attendart closets.

- Mo VO paint used for elevator, Bherein Willlams

- Researched breweries and found that the Anheuser Busch is alveady brewed locally

- Bhowerhead flow test: 2.5 gallons per mirate oarently installed.

- Aerators are 2 Zgpm ourrently, Carlos™s supplier is Ferguson (). ELE will get him
information ofn some samples to try, so thathe can order them throagh his supplier.

- Initiatives for 22 Q) hindegradable (corn-based) dinnerarare, LED exit signs, eto. .
ideas from ELE. Already at Hamptor Iren, a brand standard for them, ELS to find oat
from Camille what their pricing is and where they get the dinnerarare.

3. Ideas for additional matiativesnew items
- Whymdham recently bought Hawthorn brand, so thus may incour some standards that need
to be updated. These will become apparert by the end of the year.



GREEN HOTEL INITIATIVE: BEST PRACTICE SURVEY

SUMMARY SCORE SHEET

Hotel: City:

Tel : Fax: Email:

Contact Name:

Date Submitted:

Commitment and Awareness
1a) Commitment and awareness - leadership
1b) Commitment and awareness- systems and evaluation
1c) Commitment and awareness - communication
1d) Commitment and awareness - external partnerships

Energy Efficiency
2a) Energy efficiency - lighting
2b) Energy efficiency - sensors
2¢) Energy efficiency - HVAC

Solid Waste Minimization
3a) Solid waste - amenity dispensers
3b) Solid waste - recycling
3¢) Solid waste -packaging

Subtotal




Air and Water Quality

4a) Air and water quality - cleaners [ ]

4b) Air and water quality - air filtration [ ]

4c) Air and water quality - low VOC materials [ ]
Water Conservation

5a) Water conservation - linen reuse [ ]

5bh) Water conservation - fixtures [ ]

5c) Water conservation - leak detection system [ ]

Environmental Purchasing

6a) Environmental purchasing - post-consumer paper [ ]
6b) Environmental purchasing - products [ ]
6¢) Environmental purchasing - services [ ]
(TOTAL POSSIBLE SCORE 95)

TOTAL SCORE

This survey has been developed as part of the national Green Hotel Initiative - a multi-stakeholder

program, committed to increase green lodging and meeting options by catalyzing market demand. To download a copy of this
Convened by CERES, an environmental coalition dedicated to advancing corporate responsibility, survey, or for more informa-
the project has involved collaboration among business, the hotel industry, non-governmental organi- tion on the Green Hotel

zatinns lahor arardemia anvernment and envirnnmental advnrcates Initiative, please refer to




