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July 10, 2006

By Hand

Timothy Shevlin

Executive Director

Department of Telecommunications and Energy
I South Station, 2nd Floor

Boston, MA 02110

Re:  Notice of Inquiry of the Investigation by the Department of Telecommunications
and Energy on its own Motion to Establish Retail Billing and Termination Practices
for Telecommunications Carriers, D.T.E. 06-8

Dear Mr. Shevlin:

Per my earlier discussion with you this date, enclosed please find the Reply Comments of
Verizon Wireless in response to the above Notice of Inquiry.

Please make the attached a part of the file on this docket.

Thank you.
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COMMONWEALTH OF MASSACHUSETTS
DEPARTMENT OF TELECOMMUNICATIONS AND ENERGY

Notice of Inquiry on the Investigation by the Department
of Telecommunications and Energy On its own motion
to Establish Retail Billing and Termination Practices for
Telecommunications Carriers

D.T.E. 06-8

REPLY COMMENTS OF VERIZON WIRELESS

Today, Verizon Wireless (“VZW”) is filing substantive reply comments with
other wireless carriers operating in Massachusetts, collectively known as the “CMRS
Providers.” However, given a recent, company-specific announcement designed to
provide more value for consumers, Verizon Wireless hereby files these additional,
separate comments to highlight the consumer-enhancing role of competition within the
wireless industry.

The attached press release from June 28, 2006 describes VZW’s decision to pro-
rate the early termination fee (“ETF”) for its consumers nationwide in the fall. The
company will include new terms in customer contracts that will progressively reduce the
amount a customer would have to pay if they terminate their contract prematurely. This
measure will deliver benefits to consumers in Massachusetts and differentiates the
company from its competition. If, however, other carriers choose to follow VZW’s lead
by offering their own version of a customer-satisfying initiative, whether it is a pro-rated
ETF nationwide or something else, consumers will benefit. It was not necessary to

regulate this change by Verizon Wireless, nor will it be necessary to order other carriers



to take pro-consumer actions. Competition will drive carriers to do so in order to better
compete with Verizon Wireless or offer some other measure that differentiates them from
Verizon Wireless. Rather than prescribing a one-size-fits-all wireless shopping
experience, or adopting any rules regulating the industry, the Department should continue
to allow competition to deliver benefits to consumers -- that consumers can then use to
determine which carrier fits their needs best.

While these separate comments are designed to showcase a new competitive and
consumer-friendly initiative by one company, Verizon Wireless is aware that each
wireless competitor has company-specific ways in which it competes in this marketplace,
many of which are designed to attract and retain consumers by being consumer friendly.
A visit to each company’s website, for example, bears out this point, not to mention print
and media advertisements. This is the hallmark of a competitive marketplace and VZW’s
pro-.‘rated ETF announcement is the latest evidence as to how the decade-long national

deregulatory approach is the right approach for wireless consumers.

Respectfully submitted:

Verizon Wireless

By: Its Counsel
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June 28, 2006 Nancy Stark
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908.559.7520
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Robin B. Nicol

Verizon Wireless

908-559-7515

908-227-4959 wireless
Robin.Nicol@verizonwireless.com

FROM YANKEE GROUP SUMMIT, VERIZON WIRELESS CEO:
VERIZON WIRELESS TO PRO-RATE EARLY TERMINATION FEES;
WILL ADD NEW CUSTOMER LOYALTY BENEFITS

More Value for Customers is Key to Transforming Wireless

NEW YORK and BASKING RIDGE, N.J. - In the closing keynote presentation today
at The Yankee Group’s 2006 North American Wireless Leadership Summit in New York, Denny
Strigl, president and chief executive officer of Verizon Wireless, announced that Verizon
Wireless will begin to pro-rate the early termination fee (ETF) for customers nationwide in the
fall.

Verizon Wireless is the first major US carrier to commit to a national policy to pro-rate
the ETF. The company will include new terms in customer contracts that will progressively
reduce the amount a customer has to pay if they terminate their contract with Verizon Wireless

before their committed term expires. The pro-rate will apply to contracts signed or renewed after



the policy takes effect, and the amount owed will vary depending on the time remaining in the
contract.

Strigl said the change is being made to adapt policies to customers’ needs. “We believe
dissatisfaction with flat early termination fees is tarnishing the entire industry,” he said. Verizon
Wireless has the most loyal customer base, as well as the highest ratio of local number portability
(LNP) port-ins. “We also know that the few customers who leave us often return. We will work
even harder to continue to deliver the best network and the best service, so customers won’t want
to leave us in the first place. That’s what competition is all about.”

To that end, Strigl outlined benefits Verizon Wireless will add to its Worry Free
Guarantee for customers who pay their bills online via the company’s Web site. The additional
guarantees include:

e Customers will receive notices via e-mail if there is a price plan that better matches

their usage needs.

¢ To enable customers to take advantage of new technology more quickly, any customer

with a $49.99 or higher price plan may upgrade their primary line handset after 12
months at the then current promotional price and conditions. The company will
continue to offer a free phone upgrade every two yéars as it does now for all
customers.

e If'acustomer’s phone fails after the manufacturer’s warranty, the customer will not

pay more than $50 for a replacement phone.

e If a customer chooses, Verizon Wireless will store their phone contact list on its

network—at no cost—so contacts can easily be restored when a phone is lost or

stolen, or when a customer purchases a new handset.



Commenting on the Summit’s theme of “wireless disruption,” Strigl discussed how the
wireless industry has the ability to transform itself in the years ahead by continuing to add value
for customers through technology and responsiveness.

Strigl noted transforming trends going forward will look different than past
transformations; they will happen over shorter periods of time and have a more customized
appeal. Also, there won’t be any one single earth-shattering application that will transform value
for everyone, so the industry needs a constant stream of applications and content. Finally,
transformations in the wireless business have been and will continue to be all about the
distribution of the applications and services — the network.

“It’s the network that brings applications to life,” he said. “The network is the enabler
and the differentiator.”

In announcing the company’s plans to pro-rate the ETF and expand the company’s Worry
Free Guarantee, Strigl noted Verizon Wireless has a track record of listening to its customers and
making policy decisions based on customer needs. Verizon Wireless parted with the industry by
refusing to participate in a wireless directory when customers said they didn’t want one. The
company also broke from other wireless companies to support local number portability because
customers wanted the freedom to take their numbers with them if they switched service
providers. Strigl said Verizon Wireless is taking similar action with early termination fees, as it
is an issue that increasingly is irking customers industry-wide.

“Our ability to continue to transform the wireless business depends on what we do with
the intelligence in our networks — and the intelligence our customers are feeding to us — to

provide new compelling value for the customer,” Strigl concluded.



The full transcript of Denny Strigl’s speech is available online at
http://news.vzw.com/investor/events/2006/event_2006-06-28 html.

###
About Verizon Wireless
Verizon Wireless owns and operates the nation’s most reliable wireless network, serving 53 million voice and data
customers. Headquartered in Basking Ridge, N.J., Verizon Wireless is a joint venture of Verizon Communications
(NYSE: VZ) and Vodafone (NYSE and LSE: VOD). Find more information on the Web at
www.verizonwireless.com. To preview and request broadcast-quality video footage and high-resolution stills of
Verizon Wireless operations, log on to the Verizon Wireless Multimedia Library at
www.verizonwireless.com/multimedia.
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