REDACTED

BEFORE THE
MASSACHUSETTS DEPARTMENT OF TELECOMMUNICATIONS AND CABLE

Telrite Corporation d/b/a Life Wireless
Petition for Designation as an

Eligible Telecommunications Carrier

in the Commonwealth of Massachusetts

D.T.C.13-1
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RESPONSE OF TELRITE CORPORATION D/B/A LIFE WIRELESS
TO THIRD SET OF INFORMATION REQUESTS BY THE DEPARTMENT OF
TELECOMMUNICATIONS AND CABLE
Telrite Corporation d/b/a Life Wireless (“Telrite”) provides the following responses to
the Third Set of Information Requests by the Department of Telecommunications and Cable

issued on November 11, 2022.

D.T.C.3-1 Please identify each and provide examples of advertising from each social
media platform Telrite intends to use for Lifeline advertising in
Massachusetts.

Respondent: Barton DeHaven, Jr., Field Operations Manager
Response

Please see the following examples of advertising materials identified by type of media.
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MAIN FACEBOOK ADVERTISEMENT
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FACEBOOK FEEDS, MARKETPLACE, VIDEO FEEDS, RIGHT COLUMN
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FACEBOOK MESSENGER, BUSINESS EXPLORE ADVERTISEMENTS
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Please provide complete and detailed documentation of Telrite’s market
research for Massachusetts, including but not limited to any underserved
groups or areas Telrite has identified and intends to target in Massachusetts.

Respondent: Barton DeHaven, Jr., Field Operations Manager

Response

REDACTED
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D.T.C.3-3  Please explain how Telrite’s marketing strategy reaches underserved
groups in Massachusetts.

Respondent: Barton DeHaven, Jr., Field Operations Manager
Response

All advertising and outreach materials will direct consumers to the Telrite website where
they may complete an online application or call Company at the following telephone number:
1-888-543-3620. Telrite will engage in the following advertising and outreach activities to reach
underserved groups in Massachusetts:

Governmental Agencies

Telrite will coordinate its outreach efforts with and provide advertising materials to
governmental agencies and other organizations that administer relevant governmental assistance
programs and cater to those likely to qualify for support. Currently, the Company's advertising
plans call for it to coordinate advertising and outreach efforts with organizations such as the
following: social service agencies; community centers; local Council on Aging centers; the
United Way; and AARP.

Internet Marketing

Telrite currently intends to market its Lifeline service via the Internet through the
following methods in Massachusetts, using banners and email: Google Ad words & Bing;
targeted email lists; affiliate marketing; crosslinks with Community Based Organizations; social
media; and lead generation.

Print Media

Telrite intends to market its Lifeline service using local permissioned-based flyers and

brochures displayed at partner venues to promote awareness of the availability of Lifeline service
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to this neglected consumer segment. For example, flyer and brochure distribution may be
conducted at the following locations and/or with the following partners: local ground teams;
retail partners; distribution partners; Company agents; and state and local social service agencies.
Site Events

Site events have long been Telrite’s most successful marketing method and it anticipates
conducting site events in Massachusetts. All site events are required to meet the following
uniform standards: 5 foot by 5 foot custom printed tent with frame; 3-foot custom printed fitted
table cover; Federal Communications Commission required signage; and laminated state Lifeline
application form; and any required state-specific signs. Telrite will use population statistics to
determine the best locations for site events to find underserved qualifying potential subscribers
and to schedule the amount of time each site event will last.

Telrite also intends to market its Lifeline service using traditional print flyers and
brochures displayed at local site and temporary locations, as well as partner venues, to promote
awareness of the availability of Lifeline service to the neglected consumer segment.

Additional Marketing

Telrite will explore other marketing opportunities in Massachusetts. Such opportunities
traditionally include print, outdoor, electronic and broadcast media. Telrite also will research
media costs for additional advertising beyond general marketing efforts and will consider
additional and emerging media on an individual basis, based on all associated media costs in
each major market.

The Company may also utilize some direct marketing efforts to target audiences that are

likely to be eligible to participate in the Lifeline program. Specifically, Telrite is considering use
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of a neighborhood outreach sales model that will employ temporary tents in locations throughout
the communities that the Lifeline program is designed to benefit. Based on its experience in
other states, Telrite had found that community outreach represents more than 99 percent of
Telrite’s in-person customer enroliment, as opposed to over-the-phone or online enroliments.
Telrite expects the same will be true for Massachusetts if this form of direct marketing is able to
be employed. Neighborhood outreach locations and associated events are scheduled using
various market and industry data resources. Telrite directs a team of representatives that survey
and evaluate potential event locations across its service areas. Additionally, Telrite partners with
community organizations and governmental agencies and hopes to do the same in Massachusetts.
Organizations with which Telrite would partner are those that administer any of the relevant

government assistance programs such as nursing homes, churches and food banks.
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D.T.C.3-4 Please provide additional reasons as to why designating Telrite asan ETC in
Massachusetts is in the public interest.

Respondent: Barton DeHaven, Jr., Field Operations Manager

Response

As Telrite described in its Petition, the overarching purpose of the Lifeline program is to
ensure that low-income consumers have access to and can afford essential voice and broadband
communications services. Designation of Telrite, an experienced ETC, will directly advance the
goals of the Lifeline program in Massachusetts by providing low-income residents with an
additional competitive option. In Massachusetts, the Lifeline participation rate of Lifeline-
eligible households is only 13 percent. See Program Data, Lifeline Participation Rate, at

https://www.usac.org/lifeline/resources/program-data/#Participation. This low participation rate

places Massachusetts in the bottom 20 percent nationwide. Furthermore, during the third quarter
of 2022, there were only three wireless ETCs that received Lifeline support for providing
services to Massachusetts households. See FCC Filings, 2023 — First Quarter Filings, L104-
Qtrly-Low-Income-Disbursement-Amts-by-Company-3Q2022.xsls, at

https://www.usac.org/about/reports-orders-fce-filings/#results. Designation of Telrite as an ETC

will provide additional competition within the Lifeline market thereby helping to improve the
rate of program participation by eligible subscribers and spurring other ETCs to improve their
own Lifeline service offerings.

Moreover, as explained in the Response to D.T.C. 3-3, Telrite has an extensive, multi-
pronged marketing plan that includes online and print advertising, coordination with government
agencies that interact with low-income consumers who are eligible for Lifeline service and

conducting outreach events in neighborhoods where eligible low-income consumers reside. In
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addition, Telrite’s underlying carrier is AT&T Mobility. Telrite understands that it would be the
only wireless ETC that relies on AT&T Mobility’s network, thereby enabling it to reach
consumers that reside in areas that are best served by AT&T Mobility’s network. Indeed,
without Telrite’s participation in the Lifeline service market in Massachusetts, there would be
gaps in coverage that cannot be addressed by existing ETCs. Telrite’s sophisticated marketing
strategy, together with its access to the high-quality wireless network of its underlying carrier,
will facilitate greater participation by Massachusetts low-income households who are entitled to
the essential assistance the Lifeline program provides.

Based on the foregoing, as well as for the reasons stated in the Petition, designating Telrite

as an ETC in Massachusetts is in the public interest.
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VERIFICATION

STATE OF GEORGIA §

§
COUNTY OF NEWTON §

I, Jim Carpenter, state that [ am the President of Telrite Corporation d/b/a Life Wireless
(“Telrite”); that I am authorized to make this Verification on behalf of Telrite; that I have read
the foregoing document; and that the statements in the foregoing document with respect to
Telrite are true, accurate and correct to the best of my knowledge, information and belief. I

declare under penalty of perjury that the foregoing is true and correct.

Jim Carpenter

President

Telrite Corporation d/b/a Life Wireless
4113 Monticello Street

Covington, Georgia 30014



CERTIFICATE OF SERVICE
| hereby certify that | have this day served the foregoing document upon all persons in the
attached service list, compiled by the Secretary of the Department in this proceeding to include
all parties of record, in accordance with the requirements of 207 C.M.R. 1.05(l) of the
Department’s Procedural Rules.

/s/ Genya Meharg
Genya Meharg

December 2, 2022



COMMONWEALTH OF MASSACHUSETTS
DEPARTMENT OF TELECOMMUNICATIONS AND CABLE

D.T.C. 13-1 Service List

Telrite Corporation d/b/a Life Wireless Application for Designation as an Eligible
Telecommunications Carrier in the State of Massachusetts for the Limited Purpose of
Offering Wireless Lifeline Service to Qualified Households

Shonda Green

Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: dtc.efiling@mass.gov

William Bendetson

Presiding Officer

Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: william.bendetson(@mass.gov

Sean Carroll

General Counsel

Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: sean.m.carroll(@mass.gov

Joseph Tiernan

Deputy Director, Competition Division
Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: joseph.tiernan(@mass.gov
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mailto:sean.m.carroll@mass.gov
mailto:joseph.tiernan@mass.gov

Joslyn Day, Director

Consumer Division

Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: joslyn.day@mass.gov

Corey Pilz

Deputy Director, Consumer Division
Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: corey.r.pilz@mass.gov

Jacob Levine

Market Policy Economist, Competition Division
Department of Telecommunications and Cable
1000 Washington Street, Suite 600

Boston, MA 02118-6500

Telephone:  (617) 305-3580

Email: jacob.levine@mass.gov

J. Andrew Gipson

Margarett A. Johnson

Jones, Walker, Waechter, Poitevent, Carrére & Denégre L.L.P.

190 E. Capitol St, Suite 800 (39201)

P.O. Box 427

Jackson, MS 39205-0427

Tel: (601) 949-4900

Fax: (601) 949-4804

Email: agipson@joneswalker.com
mjohnson@joneswalker.com

Brian Lisle, President

Telrite Corporation

1480 Terrell Mill Road, SE

Marietta, GA 30067

Email: brian.lisle@telrite.com

John J. Heitmann

Nelson Mullins Riley & Scarborough LLP

101 Constitution Avenue, NW, Suite 900
Washington, D.C. 20001

Telephone:  (202) 689-2945

Email: john.heitmann@nelsonmullins.com
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Winafred Brantl

Kelley Drye & Warren LLP

3050 K Street, NW, Suite 400
Washington, DC 20007

Telephone:  (202) 342-8544

Email: wbrantl@kelleydrye.com

Jonathan Dinerstein

Assistant Attorney General

Massachusetts Office of the Attorney General
One Ashburton Place

Boston, MA 02108

Telephone:  (617) 963-2000

Email: Jonathan.Dinerstein@mass.gov

Adriana Bakhos

Litigation Support Specialist

Energy & Telecommunications Division, Energy & Environment Bureau
Massachusetts Office of the Attorney General

One Ashburton Place

Boston, MA 02108

Telephone:  (617) 963-2000

Email: adriana.c.bakhos@mass.gov

Debra McGuire Mercer, Counsel

Nelson Mullins

101 Constitution Avenue, NW | Suite 900
Washington, D.C., 20001

Telephone: (202) 689-2949

Email: debra.mercer@nelsonmullins.com
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