
 
American Job Center (AJC) Branding Initiative 

 
The Massachusetts Executive Office of Labor and Workforce Development (EOLWD) agrees, on a 
pilot basis, to adopt elements of the American Job Center branding initiative at the state level and 
encourage One-Stop Career Centers and Workforce Investment Boards to adopt a similar approach at 
the local level, wherever practical.   
 
Specifically, DCS will replace the existing One-Stop Career Center logo with the revised logo below, 
where appropriate.  This will include website pages and documents accessed through the EOLWD web 
portal and Intranet.  Existing printed materials that are copied and distributed for specific events, 
meetings, and handouts and include the One-Stop Career Center logo will also be updated with the 
revised logo when they are exhausted and need to be reprinted.   
 

 

 
 

 
Guidelines for Career Center Use of the American Job Center (AJC) Branding   
 
To identify the One-Stop Career Centers as part of the American Job Centers network, One-Stop 
Career Centers and Workforce Investment Boards are encouraged to use the revised One-Stop Career 
Center logo on websites and in outreach materials whenever the center/WIB name is displayed.  This 
effort should be undertaken wherever practical, and without a great deal of effort or redesigning your 
materials or websites. No changes are necessary to permanent signage.   
 
Attached are two versions of the revised One-Stop Career Center logo in color, and in black and white.  
They are provided in small and large sizes using png format which will work for both print and web.   
We can also provide the original One-Stop Career Center logo (without AJC tagline) and the new 
tagline separately, to allow for alternate placement of the two, if necessary. Please note that the AJC 
tagline replaces the Connecting Workers and Employers tagline, which has not been consistently used.  
 
If you have any questions or need a variant of the logo, please contact Customer Outreach:  
 Laurie Pinkham (617-626-6453, lpinkham@detma.org)   
 Yean-Ai Long (617-626-6450, ylong@detma.org).   
 
Logo Guidelines 
 
1. Size:  For most materials, the optimal size logo is 1.5 to 2.0 inch in width  the smaller logo should 

be used.  If you need to resize the logo, do not make it any smaller than 1.5 inch in width as it will 
render the AJC tagline unreadable.  If you need a bigger image, please use the larger logo provided 
as it has higher resolution and will display/print better.  
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2. Color:  Black or color.  A reverse white logo may be used if the background is dark.  Please contact 
Customer Outreach if you need this version. See Website Example 2 below.    

3. Placement of logo:  The logo may be placed on the left or right side of your material.  If you use 
the One-Stop Career Center and AJC tagline separately, they should be in close proximity and 
well-balanced with each other. See Website Example 3 below.    

4. Logo Integrity:  This logo must not be graphically altered in any way.  It does not require a border,  
background color, shadow nor should it be graphically joined with another logo.  Examples of 
incorrect ways to use the logo.  

 
 
 
 
 
Issue:      Border used                              Background color                  Joined with another logo 
 
 
Instructions for resizing the logo, if needed:   
 
1. After you import or copy the logo into your materials, simply right-click on the image. Select 

Format Picture.   
2. Then select the Size Tab. Make sure the Lock aspect ratio and Relative to original picture size 

ratio are clicked on.  This will ensure that your logo will not be distorted when you resize the logo.  
3. You can change the width to fit into your material, for example from 2.0 inch width to 1.5 inch and 

the height of the logo will automatically change.  You may also adjust the size by changing the 
scale.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
4. Do not drag the edge of the logo to resize it.  If you’re not careful, you may distort the logo.   

Examples of distorted logos.   
 

 
 
 
 
 
 
Issue:      Too tall                         Too wide  
 



How to incorporate the new AJC branding. 
 
1. Include the revised OSCC logo in new materials distributed to customers.  Examples include: 

workshop curricula; job fair posters, handouts, and flyers; meeting agendas; and posted notices. 
2. Replace the current OSCC logo with the revised OSCC logo in existing materials when you run 

out and need to reprint them.  
3. Include/replace the OSCC logo on the homepage of your website.    
 
Below are examples of how the revised OSCC logo can be applied to your websites and 
materials.   
 
Website 
 
Example 1:  The existing OSCC logo was replaced with the revised OSCC logo.   
 
 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
Example 2:  The existing OSCC logo was also replaced.  In this case, the banner was dark in color, so 
a reverse white logo was used.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Example 3: Given the tight spacing, the AJC tagline was positioned below all three logos.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Outreach Materials  
 
Example 1:  The OSCC logo on the Career Center Flyer was replaced.  
 



Example 2: The OSCC logo on the existing brochure was replaced and both logos were moved 
slightly.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Example 3:  The OSCC logo in the form was replaced and moved up.   
 
 
 
 
 


