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Campaign Overview
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Campaign Strategy
—
Goal: Omnichannel Awareness
Key Performance Indicators (KPlIs):

e Impressions (# of times the ad has
been viewed)

o Clicks

e Click Through Rate (CTR)

e VideoViews

Campaign Dates: May - October 2021
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Campaign Timeline

MAY JUNE
Online Google
Campaign Search
Launch Launch

ONLINE CAMPAIGNS

OFFLINE CAMPAIGNS

AUGUST

SEPTEMBER OCTOBER
Virtual Online
Event Ads Campaign
Launch Ends

Radio TV
Launch ' Launch

June 10
Print Ad #1

July 26
Print Ad #2

MassDOT MassDOT | oct 14
Launch Copy Print Ad #4
Change
Aug 29 Oct 8

Print Ad #3 ALDS Game 2
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Massachusetts Commission for
the Blind

- 5 Plotfo rms
We support people who are blind and visually
\\r::p;r;d-:n meeting vC-Ll)ZE'A\"-CITE‘ gohlais C:‘IJ\ u:v'.-: FO Ce bOO k

learn more: 800-392-6450 | nStO g ram
MY VISION IS... LinkedIn

#“ 5" 10 BE ABLE Google Search
e S - YouTube

INDEPENDENTLY

= 4 Audiences
Visually Impaired
Potential Employers
Eye Care Providers
Caretakers, General Audience

MCB serves individuals in Mass

- 1 Campaign Refresh - July
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g@ ONLINE CAMPAIGN RESULTS

8,893,743

Impressions
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g‘% ONLINE CAMPAIGN RESULTS

105,250
Clicks
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g‘% ONLINE CAMPAIGN RESULTS

1.18%
Combined CTR
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g@ ONLINE CAMPAIGN RESULTS

3,284,740

Video Views
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Facebook

Benchmark 0.90%

Massachusetts Commission for ...
the Blind

you focus on the ability, not the
k to learn how MCB can be your

e U
COLLEEN MORAN
DIRECTOR OF WORKFORCE

INTEGRATION

F§ Blind because they o

Your Workforce Partner

CTR: 4.29%

Top Performing Ads

LinkedIn

Benchmark 0.30%

Massachusetts Commission for the Blind

We

register them today.

MY VISION IS...
FOR MY PATIENTS TO
LIVE THEIR BEST LIVES

- Dr Nicole Ross, Optometrist,
New England College of Optometry

Support and Services

CTR0.47%

here to help your patients who are legally blind. Take the first step and

(L )
(Learn more )

YouTube

Benchmark 25.00%

.

SKIP AD p|

View Rate: 58.10%
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Massachusetts Commission for e Massac! husetts Commission for
reative Insights =

, the Blind

MCB helps you focus on the ability, not the

MCB helps aspiring professionals who are blind
disability. Click to learn how MCB can be your
| resources av Clic

- Every single creative that was |
implemented performed above
benchmark.

MY VISION IS...

FOR MY SON TO BE
INDEPENDENT

Lows Rickards

= This indicates our ads were

compelling, hitting the right audience,
and strategic.

° COLLEEN MORAN
- Videos performed better than - “Omecionor womconce
static on Facebook.

- Thisis in alignment with what we
typically seé on the platform.

- This informed our mid-campaign
creative refresh featuring animations.

Possible
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Offline Campaign
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N EW S W 4 BOSTON BOSTON’S NEWS LEADER

% Spectrum» gamut  IAEET
10 Radio Stations ;ZC;ST P _ — MEECO!
/ Publications - 947 b - ﬁﬁc WEEI
/ Cable Zones SRS WMA‘ = 929 93.7FM
4 TV Stations % Pwoail, WEEI

Boston Public Radio PUBLIC RADIO 105-5FM

\'? ~ 1 3 PLatre m
carEConTives — @he Republican, THEGSUN  Boston siald

Berkshire

Eagle TELEGRAM & GAZETTE
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OFFLINE CAMPAIGN RESULTS st
I

41,568,563

Impressions
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OFFLINE CAMPAIGN RESULTS st

) s T‘S’ng 28,664,287 |mpressions’

“Includes OTT

00 RA%l%égDs 9,316,107 |mpressions

[

pR|N2T1AD5 3,588,169 Readership
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COVERAGE MAP

Broadcast TV || Cable TV Q Print

Radio Streaming TV
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MASSDOT POSSIBLE PLACEMENTS
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SPORTS PLACEMENT HIGHLIGHTS

WEEI o ey
WEET QA nios =7 =
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20 '\!’21

ey — Ry
2020 US OPEN
M L B QQ@ PGA TORREY PINES

OCEAN COURSE
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TV PLACEMENT HIGHLIGHTS

FOX: o

friends NEWSROOM
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PRINT PLACEMENTS .....

Colleen 6.10.21

Yewellyn 7.26.2]

US to buy 500M vaccines to share globally

Deaths from heart disease, diabetes climbed amid COVID

MY VISIONIS... [N
A womcronce THAT feel good

SectonPagoiZone: MainAGOSNZ

2
£
4
§
§
H

i}

Ad Numbar:

3
8

Four-legged officers trained
to find *prison moonshine’

MCB celebrates the S1st

Anniver

Imagine your home,
totally organized!

Boston Globe

pa

b
Publication Date: 07/26/2021

The

40% off
puus Free
Installation

T Closets
# byDesign

1-855.275-2507 @

noss

Webinar 8.29.21

MY VISION IS...

A WORKFORCE THAT
CAN ADAPT IN THE FACE
OF UNPRECEDENTED.

Charlie 10.14.21
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PRINT BONUS WEIGHT ACHIEVED

- Ix FREE Boston Globe Sunday ad
= Discounts off all rate card pricing for each

publication

pXNI0[0) Total Negotiated

Bonus Value
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= Bonus GRP -1,454.30

- Bonus Spots - 5,766

= Bonus Impressions - 15,038,062

- Bonus Programming Sample Highlights:
Paralympics ,Yellowstone, MLB Baseball, SNL

Bonus Weight Overall
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RADIO BONUS WEIGHT ACHIEVED

= Bonus Spots - 1,832

- Bonus Impressions - 4,722,707

- Without NPR being able to ofter bonus weight
(Non-Profit)

Bonus Weight Overall
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